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Mackenzie County

Executive Summary

Executive Summary
As one of the northernmost counties
in the Province of Alberta, situated
between the British Columbia border
and Wood Buffalo National Park,
Mackenzie County has a unique set
of opportunities and constraints
for community and economic
development. Accounting for 12%
of Alberta’s landmass with a mix of
flat arable land and boreal forest,
Mackenzie County’s main industries
include active agriculture, forestry,
tourism, oil and gas.
Each of the county’s hamlets
are differentiated based on their
landscape, heritage legacy and
economy. The hamlets of Fort
Vermilion (the location of the
Mackenzie County’s corporate office)
and La Crête’s economies have been
driven by forestry and agriculture,
while the oil and gas industry has
been the driving force behind the
hamlets of High Level, Zama City and
Rainbow Lake.
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Mackenzie County strives for each
of it’s hamlets to provide its citizens
with an enhanced quality of life,
choices in community opportunity
and a healthy economic climate.
This vision is realized through smart
and forward-looking planning
decisions. The Mackenzie County
Economic Development Strategy
and Streetscape Design brings
the county’s vision to fruition for
Fort Vermillion and La Crête by
harnessing the existing strengths in
each hamlet’s downtown core and
presenting recommendations based
on best practices in economic policy
and streetscape design.

The Mackenzie County Economic
Development Strategy and
Streetscape Design presents
the following objectives for Fort
Vermilion and La Crête:
»» Preserve and promote cultural
heritage;
»» Create a balance between vehicle,
bicycle and pedestrian movement;
»» Enhance public realm and
pedestrian circulation to ensure
enjoyment of public spaces;
»» Design business frontages and
parking strategies that ensure
safety, interaction and vitality;
»» Ensure consistent redevelopment
of underutilized sites where
appropriate;
»» Provide appropriate transitions
from commercial to residential
zones.

The masterplan designs illustrated
in this document were developed
through an extensive public
engagement process that included
steering committees, advisory
committees, public open houses,
sounding boards and an interactive
on-line comment map.
Citizens were notified of
opportunities for participation
through community posters, the
project website, and social media.
Feedback was collected through inperson and online activities.
The final masterplan was approved
by council on May 24th 2016.

Mackenzie County

La Crête
Streetscape Design

Introduction
OBJECTIVE
La Crête’s streetscape creates a vibrant and active downtown that is pedestrian-oriented, retailfocused and is unique to La Crête.

La Crête Context
La Crête is a Mennonite community that was
settled in the mid-1930’s and remains the
agricultural centre of Mackenzie County. The
hamlet is surrounded by forests, lakes and
farmland. Community members and visitors
enjoy a wide variety of outdoor activities
including water sports, hunting, camping, fishing,
snowmobiling and more. The intent of the
proposed streetscape design is to draw more
people to the downtown area in La Crête while
maintaining the Mennonite built heritage and the
friendly, family-oriented community spirit.
100 St. runs north to south through the downtown
area connecting Range Rd. 153 and Township Rd.
1060 on the outskirts of the hamlet. It is proposed
to become the main commercial street as the
community continues to develop. It is likely that
100 St. will be widened in the future with the
addition of more signalized intersections and
turning lanes. Connecting avenues and streets in
the existing town centre will be integrated into
the downtown area and will become welcoming,
walkable streets for businesses, community
members and visitors.
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Opportunities /
Constraints

Site Analysis: Walkablity

The existing conditions for pedestrian movement
on smaller avenues within the downtown core are
quite different. Shorter setbacks make buildings
more accessible to pedestrians from the sidewalk.
However, there is minimal separation between the
sidewalk and the road, increasing the opportunity
for pedestrian related traffic accidents. Benches
and seating exist in park areas and a few locations
on the avenues, but the street furniture design is
inconsistent.
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105 Ave
101 Ave

1

Street Visibility
105 Ave

While crosswalks are clearly indicated where
avenues intersect 100 St., there are minimal
opportunities for pedestrians to safely walk
across 100 St. to access all of the available
amenities. Large building setbacks exist on
many lots, with parking lots or mown lawns
separating pedestrians from businesses. The
sidewalk material is also interrupted frequently by
driveways that turn off the main street.

Walking Surface

1

101 Ave

Pedestrians accessing La Crête’s downtown
amenities can travel on the existing standard
concrete sidewalk or asphalt pedestrian and
bicycle trails connecting to local parks. Curb
ramps are available at most intersections and
there are visible crosswalks painted on the road
surface. However, some curb ramps do not
align fully with the crosswalk markings, forcing
people with mobility devices or strollers to veer
slightly into traffic. Approximately 3 metres of
grass separates the sidewalk from the road curb,
providing adequate separation from vehicle traffic.
Information about La Crête’s walking trails is
presented clearly on existing signage close to the
downtown area.
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Site Analysis: Land Use
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100 A St

103 Ave

101 Ave

There are three park areas near the town
centre, the largest of which is associated with
La Crête Public School at 100 St. and 99 Ave.
These parks provide the neighbourhood with
green space, passive and active recreation areas
and community gathering opportunities. The
streetscape is an area in which some of the park
amenities, such as vegetation and seating, can be
extended to promote community use of the street.

105 Ave

Parcels along 100 St. are designated for various
land uses including light industrial, commercial
and residential occupation. The town centre
commercial area extends along 100 St. from 99
Ave. to 103 Ave. Most other parcels along 100
St. are designated for highway commercial use.
Major businesses downtown include financial
institutions, auto supply centres, hardware stores,
restaurants and home and fashion outlets.
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Masterplan

Proposed Plan
The proposed plan for La Crête’s
downtown area integrates pedestrian
and cycling infrastructure into
the existing vehicular circulation
network, giving pedestrians priority.
By more consciously connecting
circulation throughout the town
centre, previously disjointed land
uses can be developed in a more
cohesive and structured manner,
stimulating business and social
development in the area.
The sidewalks along 100 St. are
widened with a stone boulevard
and the number of crosswalks is
increased to provide a safe crossing
option at every intersection. Street
trees are proposed along streets
throughout the downtown area.
Native trees that can withstand
cold temperatures and a harsher
urban environment should be
chosen. Other improvements include
increased pedestrian-scale street
lighting on avenues and benches
along all of the sidewalks.
Increased vegetation, wider
sidewalks and places to rest or
congregate create an environment
more conducive to pedestrian
comfort and gathering, contributing
to the already strong feeling of
community in La Crête.
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Legend
Safety Crossing
Proposed Street Light
Proposed Street Tree
Existing Light Pole
Gateway Feature
Proposed Crosswalk
Existing Crosswalk
Sidewalk Extension
Proposed Multi-use Path
Paved Sidewalk
Existing Sidewalk
Bench
Stone Median
Greenery
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Streetscape Design

Downtown Main Intersection Proposal
Existing Condition

Safety Crossing Precedent

Key Map

In the proposed Masterplan, pedestrians are
welcomed to the downtown area by two gateway
features located where 99 Ave. and 101 Ave.
intersect with 100 St. A larger gateway feature
runs along 100 Ave. and leads visitors to the
primary downtown intersection at 100 Ave. and
101 St. where a safety crosswalk will be installed.
One of the main features proposed is the
installation of bumpouts at selected intersections.
Roads with bumpouts tend to calm traffic and
create more space for pedestrians, persons
with mobility devices and cyclists to navigate
the intersection safely. They also create the
opportunity to install unique paving details and
street furniture on widened sidewalks. Where
bumpouts do not exist, space is allocated for onstreet parallel parking. The proposed sidewalk and
intersection improvements will not dramatically
alter the flow of vehicle traffic, allowing people to
continue to drive comfortably downtown.
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Proposed Cross Section at 100 Ave and 101 St

Sidewalk Paving Standard

Curb Ramp

Bench

100mm x 300 mm Granite Unit Pavers

Bollard
200mm Concrete Curb

Bump Out

Concrete Paver Sidewalk
1800 mm x 1800 mm Tree Grade

Light Pole or Utility Pole
Bench
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100 St. Proposal
Existing Conditions

Proposed Sidewalk on 100 St.

The varied mix of land uses in the downtown
area of La Crête are most noticable along 100 St.
Various commercial properties and light industrial
structures in combination with the vast landscape
create a streetscape that is unique to the hamlet.
As the commercial district grows and diversifies,
it will be necessary to improve pedestrian
accessibility to amenities.

Widening the sidewalk with a stone median
creates more space for pedestrians without
hampering traffic flow on the main street.
Crosswalks with curb ramps are proposed at each
intersection along 100 St.

26

Key Map
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Proposed Section of 100 St.

Tree Protection on 100 St.

Sidewalk

Facing Township
Rd. 1062

Facing Township
Rd 1060

Stone Median

Bench

Facing Township
Rd. 1062

Facing Township
Rd 1060

W
N

Grass Median

Bike Lane

A multi-use paved surface in place of a traditional
sidewalk is proposed for the eastern side of 100
St. By separating pedestrian and cyclists, the
potential for conflict or accidents is reduced.
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Bump Out

Tree plantings become opportunities to inject
W
E
a unique
character
into the streetscape design
N
S
through the use of tree grates and tree protection
elements.
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Street Section
Street Section A is a section cut
located west of the proposed
downtown main intersection; it
depicts the effect of the widened
sidewalk area and proposed
bumpouts, creating a priority area
for pedestrian safety and comfort
at the intersection. Planting trees
on both sides of the sidewalk
increases shade, creates windbreaks,
and enhances the feeling of an
urban promenade. Wide setbacks
and effective façade design
welcome areas for sitting, eating
and socializing outside downtown
businesses.
Street Section B is also a section
cut to the west of the proposed
main intersection on 100 Ave. It
depicts the space provided for onstreet parking where bumpouts do
not exist. There is adequate space
provided for all streetscape features
including tree planting, seating,
lighting and various storefront
displays.
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Section A

Key Map

B

C
A

Section B
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Section C

Street Section C is a section cut
along 100 St. This street has a
slightly different character than the
avenues throughout the downtown
area because of the surrounding land
uses, greater road width and higher
traffic volumes.
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The proposed banners display the
unique identity of the region. Street
trees contribute to pedestrian comfort
and increase the natural capital of
the area. Although parking lots are
favoured over on-street parking along
100 St., pedestrian needs are still
prioritized. Examples of pedestrianfriendly strategies include: constructing
a new multi-use paved sidewalk,
locating parking lots behind building
structures, installing bike racks
strategically at various downtown
locations and maintaining sightlines
from buildings to the sidewalk
where street-facing parking lots are
unavoidable.
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Legend
Roadway Zone
Roadway Zone - Parking
Edge Zone
Furnishing and Planting Zone
Sidewalk Zone
Multi-use Sidewalk
Frontage and Marketing Zone
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Furniture Family

Steel Picnic Table

The existing benches were
constructed within the hamlet
by members of the community.
Benches for the downtown area
were designed to be made locally
to create a tangible community
contribution to future development
in the area. All other proposed
furniture and lighting can be easily
sourced and purchased by the
hamlet as development continues.

Garbage Bin

The selection of furniture for La
Crête’s streetscape design was
inspired by existing benches and
lighting in Jubilee Park. Black metal
furniture with clean, elegant lines
was preferred by the community. The
simplicity of this furniture style will
complement heritage sites, natural
areas and future development.

Banners on existing street lights
present an opportunity to inject
colour and character into the
downtown streetscape. Designs can
be decided upon by the community
members and changed seasonally
to reflect festivals, events or
neighbourhood themes.
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Banner on Existing Street Light

Pedestrian Street Light

Way-finding Signage

Bench with Back Support
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La Crête Promenade Identity

Illustration depicting the promenades, potential for street
art, outdoor café spaces, tree planting, pedestrian scale
street lighting and accessible crosswalks on the side
streets.
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La Crête Promenade Identity

Illustration depicting the potential for on-street parking
and the space for meeting/congregating where the
sidewalk widens; bumpouts also provide extra pedestrian
visibility at intersections.
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La Crête Downtown Gateway Feature

Illustration depicting arrival at 100 Street from the
downtown side streets will be demarcated by a series
of gateways; these gateways consist of several features
including light poles, banner poles and surface paving as
well as local wayfinding signage.
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Fort Vermilion
Streetscape Design

38
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Introduction
OBJECTIVE
Fort Vermilion’s streetscape encourages walking, celebrates local history and enhances the
experience of the Peace River for both visitors and residents of the hamlet.

Fort Vermilion Context
Fort Vermilion was founded in 1788
as the first European settlement in
the Province of Alberta. The hamlet
was originally a post for the North
West Company and was taken over
by the Hudson’s Bay Company in
1821. It was moved to its current
location on the banks of the Peace
River in 1831. The river is the most
prominent landscape feature in Fort
Vermilion and has had the most
impact on its development. River
Rd. runs along the shoreline of the
Peace River and the downtown area
extends southward towards this main
street.
Fort Vermilion’s current population is
approximately 900 people. Cultural
heritage is extremely important to
the community. Dene and Cree are
the major language groups of the
Aboriginal people in the community,
and there is a desire to celebrate
Fort Vermilion’s Aboriginal heritage.
Built heritage is also highly valued
and should be preserved. Specific
heritage sites include the Old Bay
House, St. Henry’s Roman Catholic
Church and the trapper’s shack.
The Fantasy North Golf Club, which
is adjacent to the downtown area,
houses one of the only heritage
buildings remaining from the “Old
Mission Site” dating back nearly 140
years.
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Opportunities /
Constraints

Site Analysis
Walking Surface
The map below depicts the various
walking surfaces along streets in the
downtown area of Fort Vermilion.
Most walkways consist of standard
concrete sidewalks. In some
areas, sidewalks are exceptionally
narrow, creating some difficulty for
pedestrians to navigate the area.
Nature trails and the existing River
Walk could be more connected and
better integrated into the circulation
network.
)
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Visibility
Visibility of the Peace River is an
important component to the identity
of downtown Fort Vermilion. The
map below outlines several parcels
in which the river is highly visible.
Development of tall structures close
to the river that block the view is
discouraged.

Legend
Highly Visible

Least Visible

In addition to river visibility, the
visibility of historical features and
Aboriginal heritage is also integral
to the identity of Fort Vermilion. The
creation of artwork and heritage
preservation in the downtown area
should be encouraged as inclusive,
community-wide activities.
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Intersection Analysis
Land Use
The golf course and river edge
riparian zone contribute to a
relatively large area of green space
in downtown Fort Vermilion. The
commercial district is fairly isolated,
and is surrounded by residential,
institutional and open space zones.
The development in Fort Vermilion
is low-density, with several empty
lots in the commercial district.
An increase in development and
density within the downtown area
would be beneficial to commercial
development and to the walkability
of the neighbourhood.
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Legend
Downtown Commercial
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Indian Reserve
Park and Open Space
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Main Characteristics along River Road
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Exceptional views of Peace River can
be seen at many points along River
Rd. Contrasting views of commercial,
historical and Aboriginal heritage
features help to create a unique
identity and a variety of streetscape
design opportunities. Wayfinding
signage, benches and large, concrete
planters are placed along the river’s
edge. In some locations, shrub
growth blocks the view to the river,
but helps maintain slope stability in
steep conditions. In some locations,
informal access points to the river
have been constructed.
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Masterplan

Fort Vermilion Masterplan
A linear pedestrian experience is
proposed to enhance the existing
Fort Vermilion downtown area,
promoting contextual engagement
with the landscape and local
businesses. The main element of this
strategy is an Extended River Walk
that continues along the northern
side of River Rd. It helps to create a
contiguous pedestrian experience
and provides greater access to the
proposed river viewpoints.

A new pedestrian-oriented
commercial corridor is proposed
along 50 St., beginning at the Peace
River viewing deck. Street trees,
stone paving, bollards and benches
will demarcate this newly designated
commercial street.
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Swing Benches
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The northernmost viewing
opportunity is composed of a series
of hammocks that are installed
along the shoreline of Peace River.
Three additional viewing decks are
proposed at opportune locations
along the Extended River Walk. The
southernmost viewing deck will be
built at the intersection of 50 St. and
River Rd., emphasizing the influence
of the river on the community’s
development.
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Proposed Bollard Light

Extended River Walk

Proposed Lookout Deck

Proposed Bollard

Existing River Walk

Resting/Look Out Area

Proposed Street Tree

View

Proposed Tree Trimming Area

Existing Light Pole

Proposed Crosswalk

Bench

Hammock

Existing Crosswalk

Heritage

Fire Pit

Paved Sidewalk

Institution

Harvest Table
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Streetscape Design

Fort Vermilion Street Section
Section B

Section A

Riverwalk

River Deck

Fort Vermillion’s streetscape encourages walking,
celebrates local history and enhances the
experience of the Peace River for both visitors
and residents of the hamlet.

Section B is a section cut through the 50 St.
viewing deck. It is an ideal location for river views
and connecting to the hamlet’s natural heritage as
well as the downtown commercial zone.

The Extended River Walk will be built out as a
boardwalk in areas where space is limited along
the northern side of River Rd. This is depicted in
Sections A and C. Banners and street furniture
add to the character of the River Walk, and can be
customized to showcase the natural beauty of the
river.

Section D is a section cut through 50 St. with
the proposed streetscape improvements. Street
furniture and banners along 50 St. can be
customized to represent the vibrant community
spirit of Fort Vermilion and encourage people to
linger downtown.
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Furniture Design

Steel Banner on Light Pole

Rocking Lounge

Lounge

Bench

Picnic Table Set
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Bollard with Light

Front View

Perspective View

Gateway Swing Bench

Gateway Wind Break

way-finding Sinage

Gateway Signage

Heritage Signage
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Furniture Design Application
Simple, accessible materials were chosen for
Fort Vermilion’s street furniture. The structures
were designed with the option for local material
sourcing and construction.
The proposed furniture and sign structures were
designed with a combination of wood and steel
panels. The steel can be painted in a consistent
colour according to community input. Steel
was chosen because it is a durable, long-lasting
material that does not need to be changed or
replaced seasonally. The use of tall street lighting
has been avoided where possible so as not to
introduce unnecessary light pollution into the
environment, since the visibility of the Northern
Lights is very important to the community.
Bollards with lights are proposed as a solution for
pedestrian areas that require lighting.

Swing Bench

Bench

Lounge

Bench Resting Area

Street furniture has been largely organized around
the viewing decks and historical features along
the Extended River Walk. The furniture choices
help to develop the character of each gathering
place while the proposed signs inform visitors of
the historical significance of their surroundings.
Banners on street lights can be customized to
reflect each heritage site.

Picnic Table
Set

Gateway Wind Break
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Signage
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Gateway Feature Visualization

Illustration depicting crosswalk, bollards, viewing
platform, bench, street lights, signage and wayfinding.
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Perspective view of observation deck at the end of 50
Street with formal large bench and informal seating
arrangements; connection to crosswalks and 50 Street;
continuation of River Walk along River Road.
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Picnic Area Visualization
Illustration depicting the picnic area, fire pit, boardwalk,
Fort Vermilion welcome signage.

62

Mackenzie County

Economic Development Strategy and Streetscape Design

July, 2016

63

Site Guideline

Site Design Guideline
Small lots are ideal locations for small,
independent businesses, cafés, restaurants, offices
or health facilities. These types of businesses
require a small amount of parking (up to 5
vehicles) in addition to on-street parking. Easy
pedestrian access to the business is crucial, so
buildings with maximum street frontage are
preferred.
Two options are recommended for the layout
of small lots. In both options, tree planting and
vegetation is extended from the street to surround
the parking lot. Parking lots are at the back of the
building, with access to a rear building entrance
and/or an accessible pathway to the main
entrance at the front. Sidewalk paving material
is extended to the front of the building façade to
maintain the downtown visual identity. In Option 1,
the driveway entrance is off the main street. This
is only recommended for situations where back
driveway entrances are not possible. The sidewalk
paving material continues over the driveway for
visual continuity and pedestrian safety.
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Small Lot

Small Lot

Option 1

Option 2

Mackenzie County

Businesses most suited to medium lots include
larger independent or chain retail outlets, higher
capacity restaurants or venues, single-story offices
or financial and health institutions. These types of
businesses require moderate on-site parking (up
to 12 vehicles) in addition to a loading dock and
on-street parking. Pedestrian accessibility has a
large impact on the business, so maximum street
frontage is preferred in the site design.
Two illustrations are provided: one of a poorly
designed medium lot and one depicting the
preferred recommendations. In the recommended
design, the street frontage of the building is
maximized by locating the parking lot at the back.
The parking lot design integrates hardy tree,
shrub and bioswale planting where stormwater
management is a concern. Sidewalk paving
material is extended to the front of the building
façade to maintain the downtown visual identity.

Economic Development Strategy and Streetscape Design

Medium Lot

Medium Lot

Poor Design

Good Design
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Site Design Guideline
Corner lots present unique challenges
for site design. Medium to large
sized buildings housing one or more
businesses are preferred for this type
of lot. On-site parking requirements for
a corner lot should be minimal (up to 8
vehicles) in addition to a loading dock.
On-street parking may not be prevalent
because of bumpouts and parking
restrictions near intersections.
Ideally, the main entrance to the
building would be facing the
intersection, creating a higher visual
profile for the business.
This is evident in both corner lot design
options presented. Option 1 is a good
solution for businesses that would
benefit from having parking at the front
of the building, while Option 2, the
preferred option, has parking located
in the back. Both have entrances to
the parking lot and loading dock
from a side street or larger driveway.
Vegetation and tree planting are
important elements to the lot designs,
especially in improving the aesthetic
appeal of the parking lot in Option 1.
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Corner Lot

Corner Lot

Option 1

Option 2
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When more than one business exists
on a single parcel in separate or
adjoining buildings, more challenges
for parking and site design are
introduced. Complimentary
businesses requiring a combined
total of approximately 20 parking
spaces in addition to one or two
loading docks may be planned on a
combined lot.
Two design options are presented
based on two different parking
needs. Option 1 maintains an
open parking lot between the
two businesses with two vehicle
entrances from a back street. This
allows for better traffic flow and
parking choice for patrons and
is ideal if only one loading dock
is needed on the lot. Option 2
illustrates two parking lots separated
by a planting strip. Both options
maintain the maximum amount of
street frontage for each business.
Sidewalk paving material is extended
to the front of the building façade
to maintain the downtown visual
identity.

Combined Lot

Combined Lot

Option 1

Option 2
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Site Design Guideline
Big box stores, large restaurant chains,
department stores or malls are all appropriate
businesses for a large lot. These types
of businesses have much higher parking
requirements compared to those situated on
smaller lots. Parking at the front of the building
off the main street is the most convenient
arrangement for many patrons travelling by car,
but attempts should be made to maintain some
street frontage for pedestrians.
The building in Option 1 is designed with partial
street frontage on the main street. The parking lot
and loading dock are located at the front of the
building, but masked by strategically placed trees
and shrubs. The primary building in Option 2 is
designed at the back of the lot with the parking
lot in front. In this option, additional buildings
housing complimentary businesses are located
near the sidewalk, breaking up the open space
and creating easy access for pedestrians. In both
options, sidewalk paving material is continued
onto pedestrian pathways throughout the parking
lot. Where the installation of sidewalk paving
is not possible, crosswalks should be clearly
delineated on the parking lot material.

Large Lot
Option 1
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Large Lot
Option 2
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Architecture Guideline

Downtown Commercial

Storefront Guideline for Downtown Stores
The following guidelines outline
architecture design guidelines to
help direct the design of storefronts
within the downtown areas of La
Crete and Fort Vermilion to create
a more inviting and organized
streetscape. The guidelines are
written to provide flexibility for the
developer while protecting for the
overall street character.
Guidelines should be applied based
on the adjacent context through
discussion with County staff. Not
every guideline will be applicable
to all sites. Designs should adhere
to the intention of the guideline as
much as possible.
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Encourage downtown businesses to adhere to a visual
standard for visual merchandising, storefront décor and
signage. Discourage the use of changeable letter signs at
the street in favour of poster boards along the sidewalk
and window displays that are visible to pedestrians.
Inconsistent signage should be avoided.
Shades and awnings provide an opportunity for people to
walk in the shade and create a sheltered atmosphere for
café seating.
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Storefront Guideline for Downtown Stores

Min 5M Setback

BUILDING SETBACK
Buildings should be set back 5 metres from the curb. A
setback of this size allows for enough space for various
seating options, bike racks, lighting and pedestrian
movement on the sidewalk.
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MATERIALS
Materials should be chosen for their durability in harsh
weather conditions, aesthetic value and accordance with
the neighbourhood visual identity. Bright colours and
materials that reference the cultural heritage of each
hamlet are recommended.
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Storefront Guideline for Downtown Stores

WINDOWS
The highest level of visibility into each store can be
achieved through maximizing the height of window
displays and minimizing the size of kick plates. Do not
glaze or frost large portions of windows, and avoid using
too many window frames. Where multiple panes are
required, seam the panes together.
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LIGHTING
Light window displays at night and illuminate
architectural features, such as columns or pilasters, and
doorway recessions. Appropriate lighting increases the
sense of safety and visibility for pedestrians at night. This
may result in higher foot traffic during the later hours of
the day, providing a benefit to local businesses.
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Storefront Guideline for Downtown Stores

DETAIL
Minimize ornamental details, such as trim and molding,
in favour of straight architectural lines. Use this method
when designing sign bands, pillars and other architectural
features on storefronts.
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HEIGHT
Maximize the vertical presence of storefronts by raising
sign boxes to three feet. Doing so will maximize the street
presence of display windows.
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Storefront Guideline for Downtown Stores

ENTRANCEWAYS
Design entranceways to ensure ease of customer access.
Minimize doorway recessions to only accommodate
outward swinging doors. Maximize the door width,
introducing double doors where size permits. Glass doors
are encouraged as they create a line of sight into the
store from the street.
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SOCIAL GATHERING SPACES
Small public gathering places on sidewalks encourage
people to linger at local restaurants and shops, increasing
the time they spend in the downtown area and the
likelihood they will visit multiple downtown businesses.
Informal gathering spaces, such as seating areas
shaded by trees, are also encouraged because they
promote socializing, street performances and a general
improvement in the quality of street life. As some of the
existing sidewalks are relatively narrow in each hamlet,
future streetscape improvements should include wider
public boulevards on side streets.
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Storefront Guideline for Downtown Stores

HEALTHY STREET
A large part of creating a healthy street
involves increasing the amount of vegetation
along pedestrian walkways. In addition to
the planting of street trees, more immediate
benefits can be realized by encouraging
business owners to add planters and greenery
in front of stores and restaurants. General
guidelines should be implemented, but each
business may be allowed to choose planting
arrangements that align with their visual
identity. Planters and greenery are not to
impede pedestrian or bicycle movement along
sidewalks and pathways.
86

Mackenzie County

PROJECTIONS
Consider the introduction of architectural elements that
project out from the building façade (such as signs,
awnings and lighting) to add visual interest, variation to
the pedestrian experience and weather protection.
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Storefront Guideline for Downtown Stores
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storefronts should be separated by a minimum of two
feet. Where appropriate, incorporate projecting signs
over the main entranceway or at the outer edge of the
storefront. Projecting signs should be minimal in size to
avoid interference with adjacent signs and architectural
features. (Perpendicular signs may not project more
than 1.5 metres from the façade, while parallel projecting
signs may not project more than 0.15 metres.) Projecting
signs may require easement, variance or encroachment
agreements. Backlit and internally illuminated signs
(except for metallic sign boxes with transparent lettering)
are discouraged. Subtle and unobtrusive external lighting
is preferred.
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Large Retail

Storefront Guideline for Large Retail
The following guidelines outline
architecture design guidelines to help
direct the design of large retail outside
of the downtown areas of La Crete
and Fort Vermilion to create a more
inviting and organized streetscape.
The guidelines are written to provide
flexibility for the developer while
protecting for the overall street
character.
Guidelines should be applied based
on the adjacent context through
discussion with County staff. Not every
guideline will be applicable to all sites.
Designs should adhere to the intention
of the guideline as much as possible.
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Storefront Guideline for Large Retail

Min 5M Setback

BUILDING SETBACK
Buildings must be set back to provide a 5 metre
distance between the building façade and the
curb.
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MASSING
Add scale and interest to the building façade using
articulated massing. This will help to differentiate each
business and add to a more enjoyable atmosphere for
pedestrians on the street level.
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Storefront Guideline for Large Retail

ARCHITECTURE ELEMENT
Discourage blank walls and integrate architectural
features such as cut-out designs, moving elements,
patterned brickwork, painted surfaces, diverse materials
and planting.
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MATERIALS
Use materials that are bright, durable and able to
withstand the harsh winter climate.
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Storefront Guideline for Large Retail

WINDOWS
Maximize the height of display windows and minimize
the number of window frames by seaming multiple panes
together where required. Do not glaze or frost large
portions of windows.
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LIGHTING
Window displays should be appropriately lit at night.
Maximize the impact of architectural features such as
columns or pilasters, as well as doorway recessions, by
illuminating them at night.
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Storefront Guideline for Large Retail

ENTRYWAYS
Design entranceways to ensure ease of customer access.
Minimize doorway recessions to accommodate outward
swinging doors only. Maximize the entranceway width
and introduce double doors where size permits. Use glass
doors to encourage visibility into the store from the street
or parking lot.

100

Mackenzie County

PROJECTIONS
Consider the introduction of architectural elements that
project out from the building façade (such as signs,
awnings and lighting) to add visual interest, variation to
the pedestrian experience and weather protection. This
type of feature can also help to introduce a human scale
to buildings that are several stories tall.
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Storefront Guideline for Large Retail

SOCIAL GATHERING SPACES
Small public gathering places on sidewalks encourage
people to linger outside larger restaurants and shops,
increasing the time they spend in the downtown area and
increasing the likelihood of visiting multiple downtown
businesses. Informal gathering spaces, such as seating
areas shaded by trees, are also encouraged because they
promote socializing, street performances and a general
improvement in the quality of street life. As some of the
existing sidewalks are relatively narrow, future streetscape
improvements should include wider public boulevards on
side streets.
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HEALTHY STREET
Just as the incorporation of planters and
additional greenery is recommended for
downtown businesses, it is also recommended
that larger retail establishments incorporate
greenery and planters at the street level.
Larger stores and restaurants can use this
opportunity to emphasize their brand identity
through planting choices. Planters are not to
impede pedestrian or bicycle movement along
sidewalks and pathways.
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Storefront Guideline for Large Retail
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SIGNAGE
Signs between two storefronts should be separated by
a minimum of two feet. Where appropriate, incorporate
projecting signs over the main entranceway or at the
outer edges of storefronts. Projecting signs should be
minimal in size to avoid interference with adjacent signs
and architectural features. (Perpendicular signs may
not project more than 1.5 metres from the façade, while
parallel projecting signs may not project more than 0.15
metres. Projecting signs may require easement, variance
or encroachment agreements.) Backlit and internally
illuminated signs (except for metallic sign boxes with
transparent lettering) are discouraged. Subtle and
unobtrusive external lighting is preferred.
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Appendix

Costing

La Crete Costing Scenarios
PROBABLE COST
La Crete Streetscape Design - All Phases
revised 20 May 2016

ITEM
PHASE 1

100 Avenue Improvement

PHASE 2

Downtown Streets
Improvement

SPECIFICATION NOTES

TOTAL
$561,000.00

$1,282,000.00

PHASE 3 100 Street Improvement

$778,000.00

Subtotal

$2,621,000

10% Contingency

$262,100

Subtotal
GST

$2,883,100
$144,155

TOTAL

$3,027,255

Notes:
1. This is an opinion of probable construction cost and not a guaranteed cost figure.
2. All costs include supply and installation unless otherwise noted.
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Fort Vermilion Costing Scenarios
PROBABLE COST
Fort Vermilion Streetscape Design - All Phases
revised 20 May 2016

ITEM

PHASE 1

River Plaza Deck and Main
Intersection

PHASE 2

Riverwalk

SPECIFICATION
NOTES

TOTAL

$136,000.00

$1,039,000.00

PHASE 3A

Picnic Area

$33,000.00

PHASE 3B

Old Bay House Lounge Deck

$58,000.00

PHASE 3C

Rocking Chairs Deck

$44,000.00

PHASE 3D

Benches Deck

$41,000.00

)
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00

(79

TY
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UT

PHASE 4

50th Street Improvement

PHASE 5

River Road Street
Improvement

$137,000.00

$79,000.00

Subtotal

$1,567,000

10% Contingency

$156,700

Subtotal
GST

$1,723,700
$86,185

TOTAL

$1,809,885

Notes:
1. This is an opinion of probable construction cost and not a guaranteed cost figure.
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2. All costs include supply and installation unless otherwise noted.
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